
We researched, exposed, protested, and beat every major HLS investor world-wide. We took on the 
world’s biggest insurance broker and saw them back down, crying and sniffling like the cowards they are. 
Huntingdon’s auditors didn’t even last two weeks. Demonstrations hit them out of the blue and they 

quickly trashed the lab. Kirby Lee Cramer and John Caldwell — two senior and prominent HLS 
directors (and the only two with significant scientific clout) - capitulated and kicked 
Huntingdon to the curb the moment their other business interests came under fire. 
Laboratory and facility suppliers to HLS h ul 

wind up on your coffee table, unused, then PLEASE — do us 
and get off the Exhibit A mailing list. (In the future it will be seperate 
from the newsletter mailing list). No hard feelings, but at this point 

in the campaign we don’t need any dead weight. 

For those of you ready for the fight ahead, look back on the last 
year and half and remember what ya : 
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1. Order a Protest Pack! 
SHAC 

are really appreciated though) all the 
is offering free of charge (donations 

aterials you 
will need to stage outreach events and demonstra 

t specific leaflets, HLS tions. Included are tar 

glossy literature, stickers, undercover videos from 
inside of HLS, 
should be used by serious organizers only. Specify 
which materials you need and how soon. 

posters, and press packs. These 

2. Use SHAC websites as resources! 

The SHAC campaign has done, and contin 
ues to do, extensive research on customers of HLS, 

1 the website is constantly updated with perti 

TRADE 
nent information. Check out office addi 
and fax numbers, emails, a 

sses, phone 
and the home details of 

executives. This is an invaluable goldmine of infor 
mation for all your protest needs. 

GET INSIDE one of these customer compa 
nies, with the practical advice offered at 
www:hlscustomers.com. This website provides you 
with the up to the minute job postings at various 
companies across the US. It tells you what qualifi 
cations you will need, how to fudge your resume, 
where to buy undercover camera equipment, and 
what info to seek out. If these businesses are paying 
HLS to kill, then they will soon understand the HLS 
motto better than they want ~ “your secrets are our 
secrets!” 

ign-up for action alerts! 

If you are a true activist for animal rights you didn't get involved to make new friends, wear 
cool t-shirts, and feel good about yourself — you dedicated yourself to ending animal 
exploitation. To this end, PLEASE subscribe yourself to this special SHAC USA Action Mailing 
list (in the future it will be separate from the newsletter mailing list). Only do this though if you 
still have the fight left in you to stage a protest, make some phone calls, write some letters, 
and deliver devastating blow after blow to Huntingdon Life Sciences! Otherwise don't waste 
our time and money. 

|want to k 

it - the animals need mi 

like it! 

p getting Exhibit A! I'm in it to win 

nd I'm going to act 

Keep the SHAC USA newsletter coming, but 
I'l pass on Exhibit A. 

This is as easy as it gets. All the info you 
need to hammer away at the vivisection industry, 
via HLS, is delivered right into your email inbox. 
Every week there is a different focus and theme, and 
every three weeks there is the flashy and exciting E- 
Newsletter update. Sign up for the email list at http: 
lists.risenp.net/www/info/closehls and the 
eNewsletter at www.shacamerica.net 
cnewslett htm, You will be kept informed about 

a by local acti events going on in your own ar 
Become a part of, and stay connected to, a growing 
animal rights community 

4. Join the Editorial Network! 
If you cannot make it to the protest or have 

no other activist friends to work with, you can - and 

had better - still help. The Editorial Network is our 
weapon in the PR war against animal cruelty. In 
signing up for this you submit your name and ad 
dress so that, when the opportunity strikes to sub: 

ditor or an Op-Ed piece in your mit a letter to the 
local paper concerning HLS or vivisection, we have 
one ready to roll and you can serve as the contact 

Email editorials@shacamerica.net to get involved. 
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